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Humanizing Retail:
Understanding the Customer 

as a Human



The pace of 
change is 

unprecedented.
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It’s never been as easy or as 
difficult to be HUMAN.
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H O W E V E R

More data no longer equals 
better insights.

There is more data available 
than ever before.  

W H E  K N O W  T H A T
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W E  K N O W  T H A T  

Data-based decisions have changed the game…

Yet data alone cannot tell 
the whole story.



Emotion matters
and is good for business.

Data takes the emotion out of 
decision making.

B U T
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WHAT ABOUT AI?

Is it so easy as to 
just lean into data 
and let AI do our 

work?
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When it comes to AI, it’s often said that 
AI won’t replace you, 
but a person using AI will. 

The balance between Embracing 
and Skepticism.

If your data isn’t ready for generative AI, 
your business isn’t ready for generative AI.

How Generative AI Will Transform Knowledge Work.
Harvard Business Review, November 2023.

The Data Dividend: Fueling Generative AI.
McKinsey & Company, September 2023.



How can AI solve 
ENABLE your 

organization to be 
more 

HUMAN CENTRIC?

The Power of 
Experimentation.
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AI largely remains a promise of value.

And yet…

High-quality datasets are the 
exception.

Prevalence of siloed operations 
and legacy systems.

Data lakes have not democratized data access.
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Go beyond WHAT and WHERE 
and never lose sight of WHY?

Close the gap between 
Potential and Reality?

H O W  C A N  G E O S P A T I A L  D A T A
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